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Abstract 
A new set of rules is being defined for the digital imaging 

market, but not by manufacturers, technologists or developers — 
they’re coming straight from consumers. The message is clear: 
either meet these evolving needs, or don’t participate at all. The 
imaging industry must shift its focus from what it has known for 
more than a century — analog-based architecture and workflow — 
or customers will never benefit from the advantages of digital. 
Only by developing technology platforms to exploit the digital 
ecosystem, requiring innovation instead of evolution, can the 
industry remain relevant and prosperous. 
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